Texuiuni BUMOrn
HA 3aKyNiBJIIO
Iocayru 3 npoBeieHHsI CTATUCTUYHOTO 00CTeKEHHS

79320000-3 IMocayru 3 onUTYBaHHS IPOMACHKOI YMKH

3rigno 3 JIK 021:2015 79320000-3 Iocayru 3 ONUTYBaHHS IPOMA/IChKOI AyMKH

Onuc Ilocayr:

79320000-3 I[MTocmyry 3 OMUTYBaHHS TPOMAICHKOT TyMKH

[Tocmyra BkJIIOWae OpraHizaliio Ta TPOBENEHHS BCEYKPAiHCHKOTO pPENpEe3eHTaTHBHOIO
ONMTYBaHHS 33 HACTYTHUMH KPUTEPLIMHU:

Bubipka — 1000 pecrionieHTiB;

OOcsr nuTaHb: MIHIMYM 65 MUTaHb 32 PO3POOICHOIO 3aMOBHUKOM aHKETOIO;
PecrionienTr: HaceneHHs YKpaiHW BiKOM Bia 16 poOKIB BiAMOBIAHO 0 HaIliOHAJIBHO
penpe3eHTaTuBHOT BUOIPKH;

cnoci0 mpoBeneHH — MeToqoM Tenedonuux iHTepB’t0 (CATI);

pe3yJbTaTi JOCHIKEHHs — Tabiauii po3noauty Biamnosined y ¢opmari Excel, macus y
¢dopmari SPSS (sav.).

OuikyBana BapTictb [Hocayr: 150 000 rpu

Ctpox HaganHs nocayr: 1o 19 rpyaus 2022 p.

Bumoru 1o Bukonasus:

1. MiniMyMm 2 TIOIWHY B IITATI 3 AUTIJIOMOM COIIIOJIOTa HE HUIKYE PIBHS MaricTpa .
2. JlocBix mpoBeneHHs a00 y4acTi y MiHIMYM 3 MpoeKTax 3 BCEYKPaiHCHbKUMU OMUTYBaHH MU

(miaTBEpMKEHHS — HAyKOBI MyOMiKalii 4M aHaJITU4YHI 3BITH 3a pe3yJbTaTaMu TaKHUX
npoekTiB ABO korrii 70oroBopiB Npo BUKOHAHHS TAKKX ITPOEKTIB).

Oprasxizaiiiiine wieHCcTBO a00 1HAMBIAyalIbHE WICHCTBO CIIBPOOITHUKIB B YKPATHCHKUX Ta
MDbKHapOoIHUX TpodeciitHux acoriamisx (miarBepaKeHHs — cepTudikar abo A0BiIKa Bif
npodeciitHoi acoriairii): MiIHIMyM OJWH CITIBPOOITHUK OpraHi3allii € YICHOM/KHHEIO
takux npodeciiinux acomianiii: Corionoriyna acorianis Ykpainu (CAY), MixxnapoaHa
corionoriuna acoriaiis (International Sociological Association - ISA), €Bponeiicbka
CHIKA JOCIIKEHb T'POMAJICHKOI TyMKH Ta MapKeTUHT'OBUX JociimkeHb (European
Society for Opinion and Marketing Research - ESOMAR), AMeprkaHchKa acoriaIis
JOCITiKEeHb TpoMajichkoi tyMku (American Association for Public Opinion Research -
AAPOR)
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